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1. IHOACHUTEJIBHAA 3AIIUCKA
1.1. Heuap v 3aga49¥ AMCHUANLIHHBI

IICJIL AUCHHUIVIMHBI — N1aTh CTYACHTaM (byHI[aMeHTaHBHBIG TCOPECTUUCCKUC
N KaYCCTBCHHLIC NPAKTHUYCCKHUC 3HAHUA MCKAYHAPOAHOI'0O MAPKCTHHIA, YMCHUA U
HAaBBIKH KOMMYHHKaHHOHHOﬁ ACATCIIbHOCTH Ha MCKAYHAPOAHBLIX PbIHKAX,
IIOATrOTOBHUTH CIICIIHMAJIMCTA, O6J'I3,I[&IOH_IGFO SHAHUAMHK O MPHUHOUIIAX W IIponeccax
MapKeTHHFOBOfI ACATCIIBHOCTHU )51 HpO(l)eCCI/IOHaJIBHBIMI/I KOMIICTCHIIUAMMU,
HCO6XOIII/IMBIMI/I A1 OCYHICCTBIICHUSA KOMMyHHKaHI/IOHHOﬁ ACATCIBHOCTH B
MCXKAYHAaPOAHOM MAapKCTHUHIC.

3agauu TUCHUNIINHBI.
- 00y4eHHE OCHOBHBIM MOHSITHSAM MEXIYHAPOIHOT'O MAPKETHHTA;

- IIOMOIIb B OBJIaACHUH HpO(beCCI/IOHaJIBHOI‘/’I TepMHHOHOFHGﬁ Ha PYCCKOM H
AHTJIMICKOM A3bIKAX,

- (hopMupoBaHKE HABBIKOB UCIIOIL30BAHUS METOIOIOTUHA U METOIOB UCCIICTIOBAHMS
3apyOeKHBIX PHIHKOB K TOTPEOHOCTEH MOTPEOUTENECH;

- O6y‘I€HI/IC CHGIII/I(bI/IKC HCITIOJIb30BAHUA OCHOBHBIX MAPKCTUHTOBBIX CTpaTCFI/Iﬁ IIpu
BbIXOJIC HAa MCIKAYHAPOAHBIC PBIHKH,

- (1)OpMI/IpOBaHI/IC ITOHUMaHUuA CHGIII/I(bI/IKI/I KOMMyHI/IKaIII/II;’I B pa3HbIX CTpaHaX H
PETUOHAX;

- 06yquI/I€ OCHOBAM  MApKCTHUHI'OBBIX KOMMYHPIK&IIPII?I Ha MCKIAYHAPOAHBIX
PBIHKAX,

- TOJTrOTOBKa CIEIHUAIMCTOB, CIIOCOOHBIX HAa OCHOBE TOJYYEHHBIX 3HAHUU
TBOPYECKH M OIEPATUBHO NPUHUMATh OOOCHOBAaHHBIC pEIICHUS IO BOMIPOCAM
KOMMYHHKAIIUHA B MEXIYHAPOIHOM OHU3HECE.

JlucuuminHa peain3yercsl Ha aHTJIMMCKOM SA3bIKE.

1.2. IlepeyeHb IIAHMPYEMBIX Pe3yJIbTATOB 00yUeHNsI N0 TUCIUIIINHE,
COOTHECEHHBIX ¢ HHAUKATOPAMH JOCTHKEHUSI KOMIeTeH NI

B pe3ynbrare oCBOCHHS TUCIUIITUHBI 00yUYaIOMIUNACA TOJKEH JEMOHCTPUPOBATH
pe3yivmamul 00y4enus:, IPEACTaBICHHbBIE B Ta0. |
Tabmuna 1
PesynbraTel 00ydenus quciuiuinae «Mek1yHapOoaHbI MapKETHHT (peaanu3yeTcs
HA AHTJIMHACKOM S3bIKE)»

Komnerennus Nuankaropsi Pe3yabTaThl 00yueHust
(K01 M1 HAUMEHOBAHHUE) KOMIIeTeHI N i
(KO 1 HAMMEHOBAHHE)
VYK-4 Cniocoben VK-4.4  Bemer  nenoBylo | 3uamo: 0COOEHHOCTH
MIPUMEHSTH COBPEMEHHBIE TIEPEIUCKY, YUHUTHIBAsl | CTWIMCTUKH  OQHIMATBHOW |
KOMMYHHUKATHBHBIC 0COOCHHOCTH CTHJIUCTUKU | HeO(UITUATBHOMN
TEXHOJIOTHH, B TOM YHCIIE o(hUIMATBHBIX U | KOPPECIOH ICHITNY;
Ha MTHOCTPaHHOM(BIX) HEeo PUITHATBHBIX MIUCEM, | COLIMOKYJIbTYPHBIC pa3jinyvsl B
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si3bIKe(ax), s
aKaJeMHUYSCKOT0 U
po(heccuoHaITbHOTO
B3anMMOJICHCTBUS

COLIMOKYJIBTYPHBIE PA3JINIUS
B JopMaTe KOPPECIIOHICHIINH
Ha roCyJIapCTBEHHOM (-bIX) U
UHOCTPAHHOM (-BIX) SI3BIKAX

KOMMYHHKAIUSIX HA PYCCKOM U
MHOCTPAHHOM SI3bIKaX

Ymems: xOMMyHULIUPOBATH C
Pa3IUYHBIMU ayTUTOPHSIMHA B
aKaJIeMUYECKOM u
npodeccuoHanbHoOM chepax
Bnaoemu: IPUHLMIIAMU
MEKKYJIbTYpPHOU
KOMMYHHKAIIHH; IIpaBUJIaMu
BEJICHUS MEXTyHAPOHBIX
[IEPErOBOPOB

[1K-1 Cniocoben
OpraHu30BBIBATH PabOTy U
PYKOBOJIUTh
MoApa3/IelIeHUueM
(mpeanpusituem) B chepe
PEKJIaMBbI U CBSI3EH C
0OLIECTBEHHOCTHIO

[1K-1.2 oprann3oBbIBaeT
paboty 1o
COBEPUICHCTBOBAHUIO
BHEUTHUX U BHYTPEHHUX
KOMMYHUKAIUN U
MEPOTIPUATHS IO
(bopMHPOBaHHUIO
KOPIIOPaTUBHOM
WJEHTUYHOCTHU U
KOPIIOPaTUBHOM KYJIBTYPBI

3Hamb: CYHNIHOCTh W TIOHSTHE
KOPIOPAaTHBHON HWIEHTHYHOCTH
U KYIbTYpBl, pa3Iuuus B
noAxoJax K (QOpMUPOBAHUIO
KOPITOPAaTHBHON HWJIEHTHYHOCTH
B pa3IMYHBIX HAIIMOHAIBHBIX

KYJIbTypax
Ymems: OpraHn30BbIBaTh
paboty o

COBEPIICHCTBOBAHUIO BHEITHUX
U BHYTPEHHHX KOMMYHHKAITUN
KOMIAHUM  HA  Pa3JIMYHBIX
CTPaHOBBIX PHIHKAX

Braoemws:  mpuHnuMnamMu U
HaBbIKaMU dbopmupoBaHus
KOPHOpaTUBHOU KYJBTYpHI,
UCXOs U3 crieU(UKU CTPAHBI

[1K-3 Cniocoben
OCYIIECTBIISITH aBTOPCKYIO
JEeSTEIBHOCTb 110 CO3aHUI0
TEKCTa PEKIIaMbl U CBS3CH C
00111eCTBEHHOCTHIO U (MJIH)
WHOTO
KOMMYHHUKAIIHOHHOTO
MPOIYKTa JIFOOOTO YPOBHS
CJI0O)KHOCTH C YYE€TOM
cnenuduku
KOMMYHUKAIIMOHHBIX 3314
Y UMEIOIIETOCS MEPOBOTO U
OTEYECTBEHHOT'O OTIbITA

I[IK-3.1 co3maer  TEKCTHI
pexiIaMbl W CBsBeH ¢
OOIIECTBEHHOCTRIO  JIFOOOTO

YPOBHA CJIOKHOCTH C YYETOM
CHCI_II/I(bI/IKI/I KaHaJIOB
KOMMYHUKAIIUU u
HMCIOIIETOCd  MHUPOBOIO H
OTCYCCTBCHHOI'O OIIbITA

3uamos. TIIaBHBIC HaIpaBJICHUA

pPa3sBUTHUA KaHaJIOB
KOMMYHHUKAIINH, OCHOBHBIC
TCHACHI NN MUPOBOI'O u
OTCYCCTBCHHOI'O OIIbITa B

Pa3BUTUH KOMMYHUKAITHI
Ymems: co3maBaTh TEKCTHI
peKIIaMbl u CBs3EH c
0OIIECTBEHHOCTHIO HA PYCCKOM
U HWHOCTPAaHHOM sI3BIKAX C
y4eToM CHelu(pUKU KaHAJIOB
KOMMYHHUKAIINH

Braoemu: HaBBIKaMU
HCCIIEN0BaHUs crienuuku
KaHaJOB KOMMYHHUKAIlMH U
ajanTallMd K HHM TEKCTOB
peKIIaMBbl u CBs3EHN c
0OIICCTBEHHOCTHIO




1.3. MecTo AMCHUILIMHBI B CTPYKTYpe 00pa30BaTe/IbHONH NPOrpaMMbl

JU1st OCBOEHUS AUCIUTUINHBI He0OX00UMbl KoMnemeHyuu, COpMUPOBaHHBIE B XOJIE
W3Y4YEHUsl CIEAYIOLIUX TUCIUILINH:

¢ lHocTpaHHBIN S3BIK B IPOPECCHOHATBHOM AEATEIIEHOCTH
¢ DbpeHa-MeHeIKMEHT

¢ VmpaBiieHHE UMUHKEM OpeHia

)

CoBpeMeHHas KOpIopaTUBHAS KYJIbTypa OpTaHu3aIiH
B pesynbrare OCBOGHUS  JUCLMIUIMHBL opmupyiomcs KOMnemeHyuu,
HEOO0XOAUMBIE JUTSI U3YUCHHUS CIEAYIOINX AUCIUILINH U TPOX0xaeHus npaktuk: [1K-1.2
(opranu3oBBIBaeT paboTy IO COBEPIICHCTBOBAHUIO BHEIIHUX U BHYTPEHHUX KOMMYHHKAIIUIT
" MEpOTIPUSTUS IO (DOPMHUPOBAHHIO KOPIIOPaTHBHOM
UACHTUYHOCTH U KOPIIOPATUBHON KYIIBTYPHI);
I1K-3.1 (co3maer TeKCTH pEeKIaMbl U CBS3EH C OOIIECTBEHHOCTHIO JIFOOOTO YPOBHS CIIOKHOCTH C
y4eToM crHenu(puKd KaHAJOB KOMMYHHKAIIMA W HMMEIOMIETOCS MHPOBOTO M OTEYECTBEHHOTO
OTIbITA):
¢ [IpenmuruioMHas pakTUKa
¢ JloaroToBka K caue u caada rocy1apCTBEHHOTO SK3aMeHa

¢ [loaroroBka K npouenype 3aIIUTHI u 3aIuTa BBIITYCKHOM
KBaJIN(PUKAIIMOHHOM pabOTHI

2. CTpyKTypaauCcUUIIMHBI
OO0mas Tpymo€MKOCTh TUCIUIUIHHEI cocTaBisier 3 3.e., 108 akamemudeckmx vaca (OB).

Cmpykmypa oucyunaunst «MedxtcOynapooulii mapkemune (peaiu3yemcs Ha
AH2UTICKOM A3bIKE)»
01 O4HOUL (hopmbl 0OyUeHu
O06beM TUCIUTUIMHBI B (DOpME KOHTAKTHOM pabOThl OOYYalOUIUXCS C IMENaroruueCKuMHU
pabOTHUKAaMH U (MJIN) JIMIIAMH, TIPUBJIEKAEMBIMH K pealin3aIiui 00pa3oBaTeIbHON POrpaMMbl Ha
WHBIX YCIIOBUSX, NP MIPOBEICHUU YUCOHBIX 3aHITHIA:

Cemectp | Tun yueOHBIX 3aHITHI KonunuectBo
4acoB
3 Jlexuun 12
3 CemuHapbl/1a00paTOPHBIC pAOOTHI 18
Bcero: 30




O0beM TUCIUTUTHHBL (MOJIYIs) B (DOPME CAaMOCTOSITEIbHOM PabOThI
oOyyaromuxcs cocraniser _60 aKaJIeMUYECKUX yaca(oB).

3. Conep:xkaHue THCHUTLTHHBI

PA3JIEJI 1. MexayHapoaHbIH MapKeTHHI': CYIIHOCTDh U NOHATHSA. ['100anu3anus
skonomukn. THK.
International marketing: the essence and concepts. Globalization
ofthe economy. TNCs.

The subject, goals and objectives. Reasons for companies to conduct international
marketing activities. The main categories of international marketing.

Globalization of economy and strategies of international development. The essence of
international marketing and its role in the development of entrepreneurship.

Stages of transition to international marketing. Traditional exporting. Export marketing.
International marketing. Global marketing (in combination with international management).
Stages of internationalization of enterprise. The impact of internationalization of production on
the forms of organization and styles of behavior of firms in international markets.

The place, role and importance of international marketing in a market economy. The
role of international marketing in the economic development of Russia. Orientation of
Russian enterprises to foreign markets. Formation of the market infrastructure and legal field
of marketing.

Activity of transnational corporations (TNCs). Direct foreign investments as the tool of
competition in the international market.

PA3JIEJI 2. Cpena Me:kIyHApOIHOT0 MapKeTHHra. MapKeTHHIOBbI€ HCCJI€0BAHUS HA
3apy0eKHbIX PbIHKAX: CYIIHOCTb, KJIacCUu(pUKAIMS, IP00JeMbl OLIEHKH U BbIOOPA.
The environment of international marketing. Marketing research in foreign
markets: the essence, classification, problems of evaluation and choice. Factors in
international marketing. Controllable and uncontrollable factors.
Types of competing forces operating in international markets.

International marketing and features of its environment. Economic environment:
classification of countries, reflecting their specificity and factors of competitiveness. Political
and legal environment of international marketing. Types of trade barriers. Quotas on exports.
Quotas on imports. Advantages and disadvantages of internationalization of the enterprise.
Cultural environment. Classification of business cultures, their attributes and manifestations in
international marketing and business. The composition of the cultural environment affecting
international business. Influence of characteristics of national cultures on the effectiveness of
management and marketing abroad. The impact of national cultures on the behavior styles of
firms in international markets.

Specifics of marketing research in international markets. Classification of commodity
markets in international marketing. International markets: problems of evaluation and choice.
Factors affecting the measurement of the capacity of the market of possible exports. Criteria
of attractiveness of the country market: market capacity; growth of the country market; structure
of consumers; price range; purchasing power of consumers: market accessibility; political and
economic risks of country markets. Factors affecting the intensity of competition and affecting
the level of competitiveness of companies.

Benchmarking as an effective direction of market research in foreign markets.
Definition and essence of benchmarking. Aims and objectives of benchmarking. Conducting
benchmarking research.
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PA3JEJI 3. MexknyHapoaHble MAPKEeTHHIOBble KOMMYHHKAMU: CYIIHOCTH M cneluduka.
International marketing communications: the essence and specificity.

International communication strategies. Structure and types of communications, their
features and management. Means of marketing communications. Strategies of personal and
impersonal communication. Costs of communication.

New communication technologies.

Personal contacts in international marketing: their varieties, areas of application and tools.
Complex forms of communication. Fairs and exhibitions. Effective sales. Improvement of the
exposition. Culture of marketing communications

PA3JIEJI 4. MexxnyHapo/iHble OpeH/IMHIOBble CTPATEer .

International branding strategies.

International and global brands: the concept and essence. Types of international
brands. Strategies of standardization and adaptation in international branding. Localization of
brands.

Methods of introducing global brands of TNCs to the country markets.

4. Oopa3zoBaTe/ibHbIe TEXHOJIOTHH

HJ'ISI IIPOBCACHUA y‘Ie6HI)IX 3aHATHH 10 JUCHUITIINHE HCIIOJIB3YIOTCA Pa3INYHBIC
oOpa3oBaTenbHble TexHOJOTUH. [[ns opranuzauuu yd4eOHOTO TMpolecca MOXKET ObITh
HCIIOJIb30BAHO MJIEKTPOHHOE 00ydeHre U (MJIN) TUCTaHIIMOHHBIE 00pa30BaTEIbHbBIC TEXHOJIOTHH.

OopazoeamenvHvle mexHonozuu,
peaim3zyeMble B IporpaMmme JUCUUIUTHHBL «MeXTyHapOoJHbII MapKeTHHT (peanusyercs
Ha aHTJIMICKOM SI3BIKE)» JUISl OUHOM (POpMBI 00ydIeHUS

®dopmupyemsbie
PMHPY HNudopmarmonnsie
Ne . KOMIIETEHIIN U
Bunp! yaeOHoM u
n/ HaunmenoBanue pazzena (yka3bpIBaeTcs
. paboThI Ko 00pazoBaTebHBIC
TEXHOJIOTUHU
KOMIICTCHITIH )
1 2 3 4 5
1. |Mexnaynapoaasiii MapkeTusr:  [Jleknus 1. VK-4.4; I[IK- |Bsoonas nexyus
CYIITHOCTD U MOHSATHSL. 1.2; I[IK -3.1.
I'moGanu3anust S)KOHOMHUKH. Cemunap 1. Juckyccus
THK. Onpoc na
cemunape
CamocrosrenbHas
paboTa Koncynsmuposanu
e
2. |Cpena Mexx1yHaApOJHOTO Jlexmus 2 VK-4.4; IIK- Jlexyus
MapKeTHUHIa. MapKEeTUHTOBBIE 1.2; [IK -3.1. BU3YANU3AYUS




HCCIICIOBaHUS Ha 3apyO0e)KHBIX
PBIHKaX: CYIIIHOCTb, Cemunap 2, 3 Cobeceodosanue
KjaccuUKaIus, mpooIeMbl Hayunoe
OIICHKH H BbIOOpA. coobuenue
(Ooxnao unu
peghepam)
CamocrosrenbHas
pabota Koncynemuposan
ue no NOO20MmMogKe
HAYYHO20
coodwenus

3. [MexayHapoaHbIe Jlexmus 3 VK-4.4; [IK- Jlexyus ¢
MapKETHHTOBbIE 1.2; [IK-3.1.  |anemenmamu
KOMMYHUKAIIHH: CYIITHOCTD obpammoi cés3u
cnenuduxa
Cemunap 4. Cobeceoosanue
Onpoc na
cemunape
CamocrosTenbHas
pabora Koncynomuposan
ue

4. MexayHapo HbIe Jlexums 4. VK-4.4; [IK- Jlexyus
OpEHIMHTOBBIE CTPATETUH. 1.2; TIK -3.1.
Obcyoicoenue
Cemunap 5,0. HAYYHbIX
00K1a008 U
CamocrosrenbHas pegepamos
paboTta Tecmuposanue

Koncynemuposan
ue no no02omoske
HAy4HO20
00K1a0a

5. OueHka IaHUPYEMBIX Pe3yJIbTATOB 00yUYeHHUsI

5.1. CucreMa oneHNBaHUS
[Ipu onleHMBAHUU yCcmHO2O ONPOCa U yYacmus 6 OUCKYCCUuu Ha CeMUHapax
YUUTBIBAIOTCS:
- CTEIeHb PacKphITHs TeMbI BbicTyIuIeHHS (0-2 6asia);
- 3HAHHE COJICPKAHUS 00CYKIAeMbIX ITPOOJIEM, YMEHHUE HCII0JIb30BaTh PAHEE N3YyUCHHBIN
TEOpETHUYECKHUI MaTepual u Tepmunooruio (0-2 6ana).
- CTWJIb H JIOTHKA U3JIOKEHHs MaTepraia, rpaMoTHOCTh peu (0-1); TTpu
oyenke pegepamos u HayuHblX OOKIA008 YIUTHIBACTCS:
- TOJHOTa ¥ TOYHOCTh PACKPBITHUS UCCIEAOBAHMS, IPABUILHOE ONpe/iesieHne 00beKTa U
npeameTa uccienoBanus (0-5)
- CTEMEeHb CTPYKTYPUPOBAHHOCTH MaTepualia U HaydHocTH u3noxenus (0-2)
- odopmieHue padoOTHl (HaMYKMe BBEICHHS, 3aKIIOYEHHS, OCHOBHBIX Pa3felioB, CIIHCKA
mureparypsi) (0-3)
Kputepuu o1ieHKN OTBETOB IIPU MeCmMUpPOBAHUL:



- IpaBUJIbHBIN 0TBET — 1 Ga.

- HempaBWIbHBIN 0TBET — 0 GasioB.

- Jliist ouHOM hopMBI 00OYUEHHUS

dopma KOHTpOJIsS Makc. KOJIM4YecTBO OaIOB
3a oanHy Bcero
paboTy
Texymui KOHTPOJIb:
- y4acTue B JUCKYCCHH 3 bamna 9 6anoB
- OTIPOC HAa CEMUHApE 4 Gama 20 GamnoB
- HAYYHBIH JJOKJIa 10 6ammoB | 20 GamnoB
- TECTUPOBAHHE 11 GannoB | 11 GamsoB
[TpomexyToduHas aTTecTaus 40 GayoB
(’x3amMeH)
HWToro 3a cemecTp (IMCIUIUINHY) 100 GasioB

[TomydeHHbIid COBOKYMHBIN pe3ynbraT (MakcumyMm 100 OammoB) KoHBepTHpyeTcs B
TPAOUIMOHHYIO KAy OLEHOK M B IIKaly OLEHOK EBpOmencKkod CHUCTEMBI IepeHoca H
HakoruieHus: kpeautoB (European Credit Transfer System; mamee — ECTS) B cooTBeTcTBHM €

TabJInIen:
100-6anrbras Tpaduyuonnan wikaa Ilkana
wKana ECTS
95 - 100 A
83904 OMAUYHO B
68 — 82 xopouio 3aumeHo C
56 — 67 D
E) _ 55 VO0811emEopUMenbHO E
20 — 49 EX
0_19 Hey0081emeopUmenbHoO He 3aUmeHo E

5.2. KpuTepum BbICTaBJI€HUsI OIIEHKH M0 TUCHMUIIINHE

banawl/ Ounenka mno Kpurepun onenku pe3yabTaTroB 00y4yeHHs M0 IMCHUIINHE

Il xana AMCLHILIMHE

ECTS

100-83/ «OTJIIMYHOY/ BricTaBisiercs o0ydaromemycsi, €clid OH NIyOOKO U MPOYHO

AB «3a4TEHO YCBOMJI TEOPETUUECKUI U MPAKTUYECKUI MaTeprall, MOKET
(oTyHO)»/ IPOJEMOHCTPUPOBATh 3TO Ha 3aHATUAX U B XOJe
«3a4TEHO» POMEKYTOYHOW aTTECTAIHH.

OOyuaromuiics HcCYepHbIBalOUlE M JIOTMYECKH CTPOHHO
u3jnaraeT y4eOHbI MaTepuall, yMeeT YBSI3bIBATh TECOPHIO C
HPaKTUKOM, CIpaBisieTcss € peleHueM  3ajad
npo¢eCCHOHATBLHON HANpaBIEHHOCTH BBICOKOTO YPOBHS
CJI0’KHOCTH, MPaBUJIBHO 0O0CHOBBIBAET MPUHSITHIE PEILICHHS.
CB0060HO OpUEHTHpYETCS B YUeOHOH U NMpo(dhecCHOHAIBHON
JaUTEpaType.

OI_ICHKa o AUCHUIIIMHE BbICTABJISAIOTCA 06yqarou1eMyc;I C
y‘-IéTOM PE3yJIbTaTOB TCI(YH_[Cﬁ u HpOMCXCYTOqHOﬁ aTTeCTaluu.
KOMHGTCHHI/II/I SaKpCHIIéHHBIe 3a HHCHHHHHHOﬁ,
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Bbaanbl/
Ml kana
ECTS

Ouenka mno
TUCHUILJINHE

Kpurepuu onenkn pe3yJibTaToB 00y4eHHs 110 JUCHHUIINHE

c(hopMHUPOBaHBI HA YPOBHE — «BBICOKHUI.

82-68/

«xoporo»/
«3aYTCHO
(xoporo)»/
«3aUTECHO»

BrictaBnsiercst o0yJaromieMycsi, €Clu OH 3HAeT TEOPETUUCCKUI
Y IIPAKTUYECKUM MaTepHall, TPaMOTHO U 10 CYLIECTBY U3JIaracT
€ro Ha 3aHATHAX U B XOJ€ INPOMEKYTOYHOW aTTECTALlMM, HE
JIOTyCKasi CyIECTBEHHBIX HETOYHOCTEM.

OOyyaromuiics NpPaBUIBHO MPUMEHSET TEOPETHYECKUE
NOJIOKEHUs  NPH  PEUIEHUWM  IPAKTHYECKUX  3a4ad
npodeccuoHanbHOM  HANpaBIEHHOCTH  Pa3HOTO  YPOBHSA
CJIOKHOCTH, BJIaJIe€T HEOOXOAUMBIMH JJIsl TOTO HaBBIKAaMH U
pUEMaMHU.

JlocTaTouHO XOPOILIO OPHUEHTUPYETCS B yUEOHOU U
npodeccuoHanbHOM TUTEpaType.

OneHka 1o JUCIUIUIMHE BBICTABISAIOTCA OO0ydaromeMycsl C
Y4ETOM pE3YJIBTATOB TEKYLIEH U MPOMEKYTOYHOU aTTECTALIUH.
Kommnerenium, 3aKpETJIEHHBIE 3a JHUCITUILIIHOM,
chopMUPOBaHbI HA YPOBHE — «XOPOIIHIAY.

67-50/
D.,E

«yJIOBJIETBOPH-
TETHHOY/
«3aYTEHO
(ymnoBieTBopH-
TEJILHO)»/
«3aYTCHOY

BricTaBisiercst oOydaromeMycsi, eciii OH 3HaeT Ha 0a30BOM
YPOBHE TEOPETUUYECKNN U NMPAKTUYECKUI MaTepHall, TOMYCKAET
OT/IeJbHbIE OIIMOKH MPHU €ro U3JI0KEHUH Ha 3aHIATUIX U B XOJ€
MIPOMEKYTOUYHOM aTTECTALINH.

OOyuaromuiicss UCIIBITBIBAET ONPEAEIEHHbIE 3aTPYJHEHNUS B
IIPUMEHEHUH TEOPETHYECKUX IOJIOKCHUM IIPU PEIICHUU
NPaKTUYECKUX 3a7ad NMpOo(ecCHOHAIBHON HalpaBlIeHHOCTH
CTaHJAPTHOIO YPOBHS CJI0KHOCTH, BJIAZICET HEOOXOIUMBIMU
JUIs 3TOr0 6a30BBIMU HABBIKAMU U IPUEMaMHU.

JleMOoHCTpHpYET T0CTaTOYHBIA YPOBEHb 3HAHUS YIeOHOU
JUTEPATYpPBI 110 IUCLUIUIMHE.

OneHka MO JUCLMIUIMHE BBICTaBJIAIOTCS OOYYaroLEMycCsl C
YYETOM pe3yJIbTaTOB TEKYLIEH U MPOMEKYTOYHON aTTECTALlUN.
Komnerenuuu, 3aKpeIIEHHbIE 3a JUCLUILINHOM,
c(OpMHUPOBaHbI HA YPOBHE — «I0CTATOYHBII.

49-0/
F.FX

«HEYJIOBJICTBOP
ATEJILHOY/
HE 3a4TEHO

BericraBnsiercsa oOy4daroiemMycsi, €Clid OH He 3HaeT Ha 0a30BOM

YPOBHE TEOPETUYECKUI U MPAKTUUECKUI MaTepua, JOIMyCcKaeT

rpyOble OIIMOKK HpPU €ro M3JI0KEHUHM Ha 3aHATUSX U B XOJ€
IPOMEKYTOUHOM aTTeCTalIH.

OOyuaromuiicss HCHBITBIBAET CEPbE3HbIE 3aTPyJHEHUS B
IPUMEHEHUH TEOPETUYECKUX IMOJIOKEHUH TMpU pelieHUu
NPaKTUYECKUX 3a1ad Npo(ecCHOHANbHON HaIpaBIeHHOCTU
CTaHJAPTHOTO YPOBHS CJI0KHOCTHU, HE BJaJIe€T HEOOXOAMMBbIMU
JUIs1 3TOTO HaBBIKAMU U IPUEMaMH.

JleMoHCTpHpYeT (parMeHTapHble 3HaHUS YUeOHOH JINTepaTyphI
110 AUCLUIUINHE.

OneHka MO JUCHUIUIMHE BBICTABIIAIOTCS OOYYaroOLIEMYCS C

Y4ETOM pe3yJIbTaTOB TEKYLIEH U MPOMEKYTOYHON aTTECTALIUN.

KoMnereHiun Ha ypoBHE «JJOCTaTOYHBIN», 3aKPEIUIEHHBIE 32

JMCLUUIUIMHOM, He chOPMUPOBAHBI.
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5.3. OIIeHO'lHLIe cpeacrea (MaTepI/IaJII)I) IJIA TEKyHIero KOHTPOJIA YCIeBaeMoCTH,
HpOMe)l(yTO‘lHOﬁ aTrecranuu oﬁyqaloumxca o TUCHHUIIJINHE

Ilo wmroram N3Yy4YCHUA Ka)I(I[Oﬁ TEMBI ITPOBOAATCA YCTHBIC U IIMCHMCHHBLIC
OIIPOCHI B paMKax KOHTPOJIBHBIX BOITPOCOB IO ANMCHHUIIIINHE.

KOHI’I’IDOJZbele 60NnpPoOCHL O ducuunﬂuue:
1. International marketing: the essence and role in the development of entrepreneurship.
2.Globalization of economy and its influence on the international marketing.
3. The main categories of international marketing.
4. Stages of transition to international marketing.
5. stages of internationalization of the enterprise.
6. The activities of transnational corporations (TNC).
7.The place, role and importance of international marketing in a market economy.
8. The environment of international marketing.
9. Factors operating in international marketing.

10. The economic environment: the classification of countries, reflecting their specificity
and factors of competitiveness.

11. The economic and political-legal environment of international marketing.

12. Types of trade barriers. Quotas for export. Quotas for imports.

13. Cultural environment and its role in international marketing.

14. International markets: problems of evaluation and choice.

15. The study of international markets based on the characteristics of products;
consumers; location.

16. Evaluation and choice of the foreign market.

17. Assessment of the attractiveness of various product markets.

18. Features of segmentation in international marketing. 19.

19. The procedure for selecting a strategy when selling goods abroad. Methods
for assessing the competitiveness of the firm. 20.

20. Interaction with foreign partners: the essence, problems, methods. 21.

21. 21. Forms of capital flow.

22. The main forms of participation of entrepreneurs in international markets.

23. Forms of entry of the enterprise to the foreign market. 24.

24, Commodity policy of the enterprise: international aspect

25. Comparative analysis of commodity strategies used in international markets.
26. International commodity strategies.

27. Pricing policy in international marketing complex. 28.

28. Features of establishment of export prices in international trade. 29.

29. Types of prices: contract prices, exchange quotations and auction prices, reference
prices, prices of price lists, index prices, offer prices, etc. 30.

30. International INCOTERMS trade terms.

31. Firm pricing strategies.

32. Marketing strategies in international markets: the essence, problems of

implementation

HDLLM@DHble niembnl 8blcmVn]Z€Huﬁ u 06CV9;‘C()€HMIZ Ha cemunapax.
1. International marketing environment: controllable and uncontrollable factors.

2. Factors of competitiveness in the international market: a modern aspect.
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International markets: problems of evaluation and choice.
Methods for assessing the competitiveness of the firm.
The procedure of market choice in international marketing.
Specifics of branding in international marketing.
Features of establishment of export and import prices in international trade.
International communication strategies.

N OhAW

Temvl Hayunblx 00K1A08 U (Unu) pedhepamos:

Kaxxnpiii cTyieHT moJiydaeT WHIMBHAYAJIbHBIM BapUaHT AJsl pa3pabOTKU HAYUHbIX
00K1a008 W TPOBOJUT HUX IMpe3eHTalui0 B mpouecce oOydeHus. [IpumepHbie TeMbl
JOKJIad0B.

The analysis of the main factors determining the functioning of international marketing.

The analysis of factors of external and internal environment of the international marketing (on
the example of the concrete enterprise). 3.

The analysis of economic factors of environment of the international marketing (on the example of
the concrete enterprise). 4.

Analysis of social and cultural factors of the environment of international marketing (on the
example of the concrete enterprise). 5.

5. The basic directions of researches in international marketing.

6. The analysis of the main factors of competitiveness of the enterprise functioning in the
international market.

7. The analysis of conjuncture factors in the world market (on the example of a specific
industry market). 8.

8. Stages and methods of marketing research in foreign markets. 9.
9. Macrosegmentation (by the example of concrete foreign market). 10.

10. Micro-segmentation (on the example of the concrete foreign market).
Analysis of segmentation peculiarities in B2B market (specific goods market). 12. Analysis of
peculiarities of consumer buying behavior in different countries (case studies). 13.

13. Non-price competition in international markets.
14. Specifics of marketing communications in foreign economic activity.
15. The analysis of features of establishment of export prices in international trade.

16. The analysis of price strategies when entering the foreign market (on a concrete example).
17. Specifics of business negotiations in international business. 18.
18. The choice of competitive strategy in international marketing (case study).

HDMM@Dbl Mecmosblx 3a0aHULL
1. Which of the following belong to the cultural environment of international marketing
a) Non-tariff barriers
b) Geography and infrastructure
C) National laws
d) religion

2. What qualities are characteristic of TNCs:
a) high capital concentration
b) hard to tell the nationality
C) the assets are highly diversified
d) the owner manager the business activities of the company
e) high level of influence in economic environment
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3. Field research is
a) collection and analysis of information from  potential  customers,
intermediaries, results of test sales etc
b) collection and analysis of all the data pertaining to the object of research
C) collection and study of publications in press
d) collection and analysis of official statistical data

4. Are there basic differences in principles and content of national and international
marketing?

a) There are no substantial differences, there only difference is in the scale of activities
b) There are basic differences because the aims and the tasks are completely different

C) All the basics and the methodological foundations of marketing are the same, the only
difference is in environment and the ways of adaptation

5. Desk research is
a) Collection, analysis of all of the existing data pertaining to the object of
research that has not been collected specifically for the specific task

b) Collection and analysis of the information that had never been published
earlier

C) Observation of groups of people, actions and situations
d) Research of customers knowledge of the product

6. Which factors make standardization strategy preferable:
a) Economies of scale
b) diversity of consumer needs
C) Centralized operations management
d) Convergence of customers tastes

7. The “skimming” strategy is used when
a) The product is removed from the market
b) The company is entering a new market with an existing product
C) There is a “pioneer” product
d) Discounted products are being sold

6. Yueono-mMeronuyeckoe n MH(GOpManHoOHHOE o0ecedenue
AUCHUTLTUHBI

6.1 YyeOHO-MeTOAMYECKOE O0ecIeYeHue

OcHoBHas JiuTeparypa:

Axymuu, U. JI. Mexaynapoansiii MapkeTunr : yueonuk / M. JI. Axynuu. — Munck : Terpanur,
2014. — 512 c : Tabm, cxem. — Pexum gocryma: mo moammcke. — URL:
https://biblioclub.ru/index.php?page=book&id=572131 — bubauorp. B ka. — ISBN 978-985-7081-
32-5. — Tekcr : 37eKTPOHHBIH.

Jlono/JIHUTeIbHAS JINTEpaTypa:

benenoB, O. H. IlpakTukymM mno MeXIyHapOAHOMY MapKeTUHTY : ydeOHoe mocobume / O. H.
benenos ; rn. pen. . . @enpamreitn. — 3-e uzn., crep. — Mocksa : ®JIMHTA, 2017. — 222 c. :

Tabn. — (OxoHoMHMKa | ympaBieHue). — Pexum pgoctyma: mno mnoamucke. — URL:

https://biblioclub.ru/index.php?page=book&id=363507 — ISBN 978-5-9765-0107-2. — Tekcr :



13

JJIEKTPOHHBIH.
6.2 IlepeuyeHb COBpeMeHHBIX MNPO(PECCHOHAIBHBIX 0a3 JaHHBIX H WH(POPMANMOHHBIX
CIIPABOYHBIX CHCTEM:

CoBpeMeHHbIe MpodeccuoHaTbHBbIE 0a3bI JAHHBIX:

1. ITopran EquHoe okHO mocTymma kK oOpa3oBarenbHbIM pecypcam http://window.edu.ru/

2. OdunmnansHbIil HHTEpHET-OpTaN npaBoBoit nHdopmarmu. — URL: http://pravo.gov.ru/.

HNudopmannoHHbIe CIPABOYHBIE CHCTEMBI:

MunucrepctBo mnpocBenieHusi Poccuiickoit ®denepanuu. bank moxkymentoB. — URL:
https://docs.edu.gov.ru/#activity=106.

https://slovaronline.com - cnpaBo4Has MOMCKOBasi CUCTEMa IO BCEM JIOCTYITHBIM CJIOBapsiM,
SHIUKIONEIUSIM U MEPEBOUMKAM B pexume OHIIaiiH.

6.3. DaekTpoHHO-0MbaMOTeUHBIE cucTeMbl (DBC):

http://biblioclub.ru - anekTpoHHO-OMOIMOTEUHAS CHCTEMA;

https://znanium.ru/ - 3neKTPOHHO-OMOIMOTEYHAS CHCTEMA.

6.4 JIuueH3MOHHOE U CBOOOJHO pacnpocTpaHsieMoe MpPorpaMMHoe odecnevyenne, B TOM
YHcJie 0Te4eCTBEHHOT0 MPON3BO/ICTBA:

Omneparnonnas cucrema Microsoft Windows 10;

[Maket mporpamm Microsoft Office Professional Plus;

7-Zip - apxuBaTOp;

Inkscape — BexTopHbIii rpaduueckuii pemaktop https://inkscape.org/ru/oprogramye/;

Hurepuer-Opay3ep Google Chrome (6ecriatHoe mnporpamMmHoe obecrieueHue, He
OTpPaHUYEHO, OECCPOYHO).

AnTtuBHpYycHas nmporpamma Dr.Web.

7. MaTepuajibHO-TEXHUYECKOe o0ecnevyeHre JUCUMIIIMHBI

Y4eOHbIe 3aHATHUS MPOBOIATCS B YUEOHBIX ayAUTOPUSIX MJs TMPOBEACHUS 3aHITHM
JMEKIMOHHOTO THUIA, CEMHHAPCKOTO THIA, TPYNIOBBIX W WHAMBUAYAIbHBIX KOHCYJIbTAIH,
TEKYIIETr0 KOHTPOJIS U MPOMEKYTOYHON aTTECTALINH.

O0opynoBanne y4eOHOM Ay UTOPHH:

OcHoBHOe 00opyaoBaHMe: MeOENIb ayIUTOPHAS (CTOJBI, CTYNbs, JOCKA ayAUTOPHAsSI), CTOJ
MpenoaaBaTesi, CTyJ MPenoaaBaTesl.

Texnnueckue cpeacrBa o00y4eHHMs: TEPCOHAJIbHBIE KOMIIBIOTEPBI C JIMIIEH3UOHHBIM
MPOrpaMMHBIM 00Oecre4eHrneM M BBIXOJOM B ceThb VHTepHeT; Halop JIEeMOHCTPAIOHHOTO
obopynoBaHus (MIPOEKTOP, IKpaH), HATNIAIHbIE TOcOOUs B IU(POBOM BHJE, CIaliA-PE3eHTAIHH,
BUJICOPMIBMBI, MAaKeThl U T.H., KOTOpPbIE MPUMEHSIOTCS MO HEOOXOJAUMOCTH B COOTBETCTBUH C
TeMaMu (pa3eiaMu) AUCIUTUIHHEI,

Kabuner JJIS  CaMOCTOSTEIbHOM pa60TBI 06yqa101u1/1xc;{ OCHaIICH O60py,[[OBaHI/ICM u


http://biblioclub.ru/
https://znanium.ru/
https://inkscape.org/ru/oprogramye/
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TEXHUYECKUMH CpPEJCTBAMU OOYYEHHUS C BO3MOXKHOCTBIO TOIKIIOYEHHS K HH(OPMAIMOHHO-

TCHCKOMMyHPIKaI_[I/IOHHOfI CCTU ((I/IHTepHeT)) U BBIXOOAOM B JIOKAJIBHYHO CETb C OJOCTYyIOM B

«JInaHBIN KaOMHET» 00yYaromIerocs.

8. O6ecnieueHue 00pa30BaATEIHLHOI0 MPOIECCA IS JIMI ¢ OTPAHUYEHHBIMH BO3MOKHOCTSAMH
310POBbS
B xone peanuzanuu AUCHUIUIMHBI UCIIOIB3YIOTCS CICAYIONINE JOTIOJHUTEIbHBIE METOIbI
0Oy4YeHUsI, TEKYIIEro KOHTPOJIS YCIIEBAEMOCTH U MPOMEKYTOYHON aTTECTAIMA OOYYAIOIINXCS B
3aBUCHUMOCTH OT UX WHJIMBUIyaJIbHBIX 0COOCHHOCTEH:

®  JUIS CIICTIBIX U CITA00BHUIAIINX:
- JeKuuu O(GOpMIIIOTCS B BHUAE JIEKTPOHHOTO JOKYMEHTA, JOCTYIHOTO C MOMOIIbIO
KOMIIBIOTEPA CO CIICHHUAIIM3UPOBAHHBIM ITPOTPaMMHBIM 06CCH€'~I€HI/I€M;
- INMUCBbMCHHBIC 3adaHHWs BBINIOJIHAIOTCA Ha KOMIIBIOTEPE CO CICHUATIU3UPOBAHHBIM
IIporpaMMHBIM O6GCHC‘~ICHI/ICM, HJIN MOT'YT OBITH 3aMEHEHEI YCTHBIM OTBETOM;
- o0ecreuynBaeTCsl HHIUBUYAITbHOE paBHOMEPHOE ocBetieHne He meree 300
JTIOKC;
= A BBITIOJIHCHUA 3aJaHuA npu HeO6XO,I[I/IMOCTI/I MpeaoCTaBIACTCA
YBEIMYHMBAOIICE YCTPOHCTBO; BO3MOYKHO TAKXKE HCIIOJH30BAHHE COOCTBEHHBIX YBEIUYMBAIOIINX
YCTPOWCTB;
- MMACbMEHHBIE 33/1aHUS 0(OPMIISIOTCS YBEIIMUYEHHBIM LIPUPTOM;
- 9K3aMeH U 3a4€T MPOBOJATCS B YCTHOM (hopMe WM BBIMOJHSAIOTCA B MHUChMEHHOM
(dhopme Ha KOMTIBIOTEpE.

0 IS TIIYXUX U CIa0O0CTBIIANNX:

- Jexkuuu oQpOpMIISIIOTCS B BUIE DJEKTPOHHOTO JOKYMEHTa, JHOO MpenoCTaBIseTCs
3BYKOYCHJIMBAIOIIAsl amnmnaparypa MHIWBUIYaJTbHOTO MOJIb30BaHUS;

- INHUCBMCHHBIC 3aJaHUs BBIIIOJHAIOTCA Ha KOMIIBIOTEPE B MMMCHbMEHHOM (bopMe;

- JK3aMeH U 3a4€T MPOBOJAATCA B MUCHbMEHHOW (hopMe Ha KOMIIBIOTEPE; BO3MOKHO
npoBeJieHue B hopMe TeCTUPOBAHUSI.

¢ JUIA JIUII C HApYIIEHUSAMU OIIOPHO-JABUIaTEIILHOTO armapara:

= JICKIIUU O(l)OpMJ'IS[IOTCfI B BHUAC JJICKTPOHHOI'O OJOKYMCHTA, AOCTYIIHOI'O C IIOMOIIBIO
KOMIIBIOTEPA CO CIICHHUAIIU3UPOBAHHBIM ITPOTrpaMMHBIM O6€CH€‘I€HI/IGM;

- IMMCBbMCHHBIC 3aJaHWs BBIINIOJIHAKOTCA Ha KOMIIBIOTEPE CO CIICHHUATIM3UPOBAHHBIM
IIporpaMMHbIM o6ecnequI/IeM;

- DK3aMe€H W 3a4y€T NPOBOIATCA B YCTHOHW (OpPME WIJIM BBHINOJHSIOTCS B MUCHMEHHOM
(dbopme Ha KOMITBIOTEpE.

[lpy HeoOXOIMMOCTH TPEIYyCMaTPUBACTCS YBEIMUYCHHE BpPEMEHHU Uil IOATOTOBKH
OTBeTA.

[lpouenypa  mpoBeneHMs  MPOMEXKYTOUHOW  arTecTalmMud I OOYdYaroIIuxcs
YCTaHABIMBAeTCA C y46TOM WX HMHIMBUAYAJIbHBIX MCHUXO(U3UYECKHX OCOOCHHOCTEH.
IIpomexxyrouHasi aTrTecTalisi MOKET MPOBOJUTHCA B HECKOJBKO ITAIOB.

IIpu npoBeneHUH MpoLEAyphl OLIEHUBAHUS PE3yJIbTaTOB OOyUeHHsI MpeaycMaTpUBaeTCs
UCIOJb30BAHUE TEXHUYECKUX CPEJICTB, HEOOXOAMMBIX B CBS3M C HMHJIUBUAYAIbHBIMHU
0COOEHHOCTSAMHU 00yJaromuxcs. OTH CPeACTBA MOTYT ObITh NPEIOCTABICHBI YHUBEPCUTETOM,
WIA MOTYT UCIOJIb30BaThCS COOCTBEHHbIE TEXHUUECKUE CPE/ICTBA.

IIpoBeneHne mpoueaypbl OLIEHUBAHHS pe3ylbTaTOB OOY4EHHUS JOMYCKaeTcs C
MCIOJIb30BAHUEM JUCTAaHIIMOHHBIX 00pPa30BaTENbHBIX TEXHOIOT HA.

ObecnieunBaercs JI0CTYyNl K HH(POPMALMOHHBIM M OuOIMOrpamMuecKuM pecypcaMm B
cetu MHTepHeT mns Kaxjaoro oOywaromerocs B (Gopmax, aJalTHPOBAHHBIX K OrpaHUYEHHIM
UX 370pPOBbS U BOCHIPUATHS UHPOPMAIUH:

0 IS CJIETIBIX U CJ'Ia6OBI/I,Z[5HJ_[I/IXZ
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- B IIEYaTHOM (hopMe YBEIMYCHHBIM HIPUPTOM;
- B opMe PIEKTPOHHOTO JOKYMEHTA;
- B popme ayauodaiina.
¢ IS TIIyXUX U cIa0OoCHbIIIanuxX:
- B ie4atHoi popme;
- B OpMeE DIEKTPOHHOTO JOKYMEHTA.
¢ s 00yUaKOIKXCS C HAPYIICHUSMHU OTIOPHO-/IBUTATEIBHOTO amlapara:
- B mIe4aTHoO# opme;
- B pOpMeE DIEKTPOHHOTO JOKYMEHTA;
- B popme ayanodaiina.
VYyeOHble ayauTOpUHM JUIsi BCEX BHUIOB KOHTAKTHOM UM CaMOCTOSITEIBHOM paloTHI,

HaydyHass OWONIMOTeKa W WHBIE TOMENIEHUS JUIsi OOy4YeHHUs OCHAIIEHBl CIEeNUaTbHBIM
000pyI0BaHUEM U YYEOHBIMH MECTAMH C TEXHHUECKUMU CPEICTBAMHU OOyUEHHUS:

® IS CIIETIBIX U CTTa00BUISATIINX:
- YCTPOWCTBOM JiIsl CKaHMpoBaHus 1 ureHus ¢ kamepoit SARA CE;
- macruieeM bpaiinst PAC Mate 20;
- npuntepoMm bpaitis EmBraille ViewPlus;
® IS TITYXUX M CJIA00CITBIIIAIIHX:
- aBTOMAaTH3WPOBAHHBIM pPabOYMM MECTOM ISl JIIOACH C HapyIIeHWEM cliyxa U
¢71a00 CIIBIIIIAIIHX;
- aKyCTUYECKHUU YCHITUTEIh U KOJIOHKH;
¢ 15 0OyUaIOMIKUXCS C HAPYIICHUSIMU OTIOPHO-/IBUTATEIEHOTO ariiapara:
- TepeIBIKHBIME, PETYINPYyEMBIMU 3proHoMudeckumu napramu CH-
1;
- KOMIBIOTEpHON TEXHUKOH CO  CIENHANBHBIM IPOTrPaMMHBIM
o0ecreueHneM.

9. MeToauuyecKue MaTepuaJibl

9.1 IlnaHbl CEMHUHAPCKUX 3aHATHIH.

CeMuHapcKue 3aHATHS 10 JUCHUIDIMHE «MEXKIyHApOJHBI MapKeTHHI (peaiu3yercss Ha
AHIJIMICKOM SI3BIKE)» Ul CTYICHTOB (haKylnbTeTa PEKIaMbl M CBsI3€i ¢ OOIIECTBEHHOCTHIO,
00y4aromuxcs Mo HANPaBJICHUIO TIOTOTOBKU

42.4.1 «Pexnama M cBs3u ¢ OOIIECTBEHHOCTHbIO», NpouiIb «YIpaBieHue OpeHIOM B
peKiiaMe U CBA3SX ¢ 00IIEeCTBEHHOCThIO» 00eceunBaroT npenojaBanue B coorseTcTBur ¢ PI'OC
BO u yue6npiM rutanom OI1.

Tembl ceMUHApPCKUX 3aHATHH OTPa)KalOT MOCIEAOBATEIBLHOCTh M3YUEHUS TUCIHILIMHBI B
COOTBETCTBUE C paboueil mporpamMmoil U BbIOpaHBI UCXOJS W3 MX 3HAUMMOCTH JUIS M3YyYEHUS
muciuiinHabel. Ha cemuHapax oTpabaThiBaroTcs HanOosiee BaXKHBIE TECOPETUYECKHUE aCIEKThI
JTUCIMILIMHBI, 8 TAK)KE THUIOBBIE 33]]a4l U CUTYalluH, KOTOPBIE MOSBISIOTCS B XOJE peaiu3aluu
MEXAYHApOAHOU OPEHAMHTOBOM NESTEIILHOCTH.

[Ipy mOAroTOBKE K 3aHATHUIO CTYAEHT JOJDKEH O3HAKOMUTHCS C IUIAHOM CEMHHApa,
MOBTOPUTh TEOPETUUYECKUM MaTepHall MO0 JAaHHOW TeMe Ha OCHOBAaHUM KOHCHIEKTOB JEKLHUH,
pEeKOMEHAyeMOM IUTepaTypsl M OJEKTPOHHBIX O0pa3oBaTelbHBIX pecypcoB. B  xone
CEMHHApOB Ha 0a3ze caMOCTOSATEIbHON MOATOTOBKU OOYYArOIIMICS BBITIOTHSET TEOPETHUECKUE
U TpaKTUYECKUE 3aJaHus, B XOJe OOCYKICHHs KOTOPBIX OIIEHHBAIOTCS HAaBBIKM B 00JIaCTH
npodeccruoHaIbHON MOATOTOBKH.

TEMATUYECKUE PA3JIEJIbl CEMUHAPCKUX 3AHATUM.
Tema Nel: MekagyHapoAHbIi MAPKETHHI: CYIIHOCTbL M noHsaTusd. I[odammsanus
sxoHomuku. THK.
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Bonpocsl 1151 00cyKaeHus:

1. Kakue GpaxTophl OKa3bIBAIOT BIMAHUE Ha MEXKTYHAPOIHBIA MAPKETUHT?

2. U3 KakMx OTallOB COCTOMT IIPOLECC TIIEPEXOJa MNPEANPHATHS K II0GATbHOMY
MapKETUHTY?

3. KakoBa crnenupuka MeXIyHapOJHOTO MApKETHHTa POCCHMCKHMX HPEANPUATHA M YeM
oOycoBieHa 3Ta crieruduka?

Tema Ne 2: Cpena MEXKIYHAPOAHOTI0 MapKETHHIA. MapKeTI/IHI‘OBbIe HCCJICA0OBAHUA HaA
3apy6e>mn>lx PbBIHKAX: CYIIHOCTb, KJ'laCCI/I(l)I/IKaIII/Iﬂ, l'lpOﬁ.]'IeMbl OLICHKHU U BblﬁOpa

Bonpocs! 115 06cyxnenuns:

1. Omnpenenure NOHATHE KOHKYPEHIIMHU U €€ 0COOEHHOCTH Ha MEXKIYHAPOJHOM PBIHKE.

2. Ha30BHUTe OCHOBHBIE CHIIBI, OIIPEEIIAIOIINE KOHKYPEHIIHIO.

3. KakoBbI OCHOBHBIE (PAKTOPBI KOHKYPEHTOCTIOCOOHOCTH?

4. Yro Takoe KOHBIOHKTYPa PhIHKa?

5. PackpoiiTe TIOHATHS BHEIIHEH M BHYTPEHHEH CpeIbl  MEXKIYHApOIHOTO
MapKeTHHTa.

6. HasoBure W packpoiiTe OSKOHOMHYECKHE (AKTOPBI CPEdbl  MEXKIYHAPOIHOTO
MapKeTHHTa.

7. HazoBuTe U pacKkpoiiTe IOJUTHKO-NPABOBBIE (DAKTOPHI  CPEbI
MEeXAYHapOJHOIO MapKETHHT .

8. OxapakrepmsyiiTe  COLMANBHO-KYJALTYpHBIE  (AKTOPHl,  BIMSIONIME  Ha
MapKETHHTOBYIO €S TENBHOCTD.

9. TlepeuncianTe M OXapakTepH3yiiTe NPHPOAHO-KIMMATHYECKHE M TeorpadMuecKue
(hakTOpBbI, BAUSIONINE HA MAPKETUHIOBYIO 1€ TEIbHOCTb.

10. PackpoiiTe moHATHE M  CcHEUMPUKY MEXKIYHAPOMHBIX MAapPKETHHTOBBIX
HUCCIIEJOBAHUM.

11. KakoBbl OCHOBHBIE HampaBIEHHs MCCIEAOBAHMNA B  MEXKIYHAPOIHOM
MapKeTUHTe?

12. KakoBbl OCHOBHBIC OTambl IIPOBEICHUS MAPKETMHIOBOIO MCCIICIOBAHHsA?

13.0xapakTepu3yiTe METOIbl MEK1YHAPOJHOTO MAPKETUHT OBOTO
HCCIEA0BaHUS.

14.Kakue ¢akTopsl OKa3bIBAIOT BIWSHUE Ha BBIOOp Merona wucciemoBanus? 15.Kakobl

OCHOBHBI€ IPUHLIMIBI MAPKETUHIOBBIX UCCIEIOBAHNN?

16.KakoBbl OCHOBHBIE METO/bl aHAJIN3A B MEXAYHAPOIHOM MapKETUHTIE?

Tema Ne 3: Me:xxayHapoaHble MAPKETHHIOBble KOMMYHUKAIIUM: CYIIIHOCTh M clienuguKa.
Bomnpocs a5t 00cyx1eHus:

1. Buem cnenuduka nepcoHaNbHBIX KOHTAKTOB B MEXKIYHAPOJHOM MapKeTUHIE?
2. JlaiiTe NOHATHE MHTErPUPOBAHHBIX KOMMYHHKALMI P AIPUATHS?

3.  Kaxkosa crienuduxa IPOBE/ICHUA JIETIOBBIX IIEPErOBOPOB pu
MEX/IyHapOAHbIX KOHTaKTax?

4, B uweMm  3aKmooyaercs crienuduka KYJbTYpBI MapKeTHHIOBBIX
KOMMYHHUKAIMH B MEXyHAPOIHOM MapKETHHTe?

Tema Ne 4: MexayHapoaHble OpeHIMHIOBbIE CTPATErHM.
Bonpocs! 1151 06cyxnenns:

1. Omummre nNpPEeANOCHUIKM M yCIOBUS IS Pa3BHTHS  MEXIyHAPOIHOTO
OpeHauHra.

2. Uro Takoe ruobanbHble OpeHab? B 4eM HMX OTIMYME OT
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MEXAYHapOIHbIX?
3. TlpoananusupyiiTe OCHOBHbIE KOMIIOHEHTHI CTPATErUM CTaHIaPTa3aMK
U alanTaluy IPUMEHUTEIBHO K OpEHIUHTY.
4. Kakue coco0s! ucnonbsyroress THK juist yBenuuenus 1014 CBOUX OPEH/IOB
Ha JIOKAJIbHbBIE PHIHKU?

6. 1 MeToauueckue PEKOMEHIAUH 110 ITOATOTOBKE MIUCHbMECHHBIX paﬁoT

Hayunoe cooOmenune Ha 0asze [okiaga uiaum pedepara SBISETCA CAMOCTOATEIBHOM
paboToil CTyneHTa W TOABOIMT WTOTH €r0 TEOPETHYECKOW W MPAKTUYECKOW MOATOTOBKH IO
n3ydaeMoi pucuumuimHe. [lpyu noaroroBke HaydHOro A0kiaaa oO0ydaromuiics JO0JKEH NoKa3aTh
CBOM CHOCOOHOCTH ¥ BO3MOKHOCTM TI0 pEIICHUIO pEaJbHBIX MpOOJEM, HCIOJIB3YS
MOJIyYE€HHBIE B Ipoliecce OO0ydeHMs 3HaHUA. MeToIuYecKre yKa3aHus MO3BOJISIIOT 00ECIeUUTh
€IMHCTBO TpeOOBaHMM, IPEABABISIEMBIX K CO/ICPKAaHUIO, KAUeCTBY M O(DOPMIICHHIO MMChMEHHBIX
pabor.

[Ipu BBHIIOJTHEHWU MUCBMEHHBIX pabOT MCIIONIB3YIOTCS BCE 3HAHMSA, MTOJyYCHHBIEC CTYICHTAMHU
B XOJI€ OCBOEHMS IUCLMIUIMHBI, 3aKPEIUIAIOTCS HaBBIKM OQOPMIIEHUS PE3yJIbTaTOB y4eOHO-
HCCIIEIOBATENIbCKONW pabOThI; BBIABISIOTCS YMEHUS YETKO (POpMyNIHpOBaTh U apryMEHTHPOBAHO
000CHOBBIBATH MPEUIOKEHUSI U PEKOMEH IAITNH TI0 BRIOpAaHHOH TEMe.

Boimonnenue  paboThl  mpeanosiara€T  KOHCYJIbTAIMOHHYIO  IIOMOIIb CO  CTOPOHBI
npenojaBaTens. B xone BbImosHeHHs paOOThI CTYIEHT JOJDKEH IOoKa3aTh, B Kakoil Mepe OH
OBJIAZIETT TEOPETHYSCKHMMH 3HAaHUSMH M TPAKTUISCKUMH HaBBIKAMH, HAY4YHICS CTaBUThH
Hay4YyHO-HCCIIEI0BATENbCKUE MPOOIEMBI, AeTaTh BBIBOJbI U 0000IIATh MOIYYE€HHbIE PE3YIbTATHI.

[ToaroroBka MUCEMEHHOW pabOTHI UMEET ETBIO:
®  3aKpeIICHHE HaBBIKOB HAYYHOT'O UCCIICIOBAHMS;
0  OBJAJICHUE METOAUKOM UCCIICAOBAHMS;

¢ yrioyOneHue TEOPETHYCCKHX 3HAHHUI B NPUMCHCHUH K  KOHKPETHOMY
UCCIIeIOBAaHUIO;
¢  [pUMEHEHHUE 3HAHWI MMPH PeIICHHH KOHKPETHBIX 33734 YIPaBICHYECKOW JeITETbHOCTH;
®  BBIICHCHHE MO/ITOTOBJICHHOCTH CTyJeHTa K CaMOCTOSTEILHOMY PEIICHUIO
po0JieM, CBSI3aHHBIX C IPEIMETOM
Obwue mpebosanusi.
Jlsisi yCTIeNIHOTO M KAa4eCTBEHHOTO BBITIOJHEHUS NMHUCHhMEHHOM HAy4YHOW pabOTBI CTYACHTY
HEO00XO0IUMO:
®  UMETh 3HAHMS 110 U3Y4aeMO JUCIUILINHE B 00beME TIPOTrPaMMBl;

¢ BJIQIETb METOJAaMHU HAYYHOT'O UCCIICIOBaHUS,

¢ YyMETh MHCIOJIb30BaTh COBPEMEHHBIE CPEACTBA BBIYMCIUTEIBHON TEXHHKH, B IEPBYIO
o4epe/lb MEPCOHAIbHBIE KOMIIBIOTEPHI KaK B IPOIIECCE BBIMOJHEHHS, TaK U B IMpOliecce
odopmiieHHusT pabOThI;

¢  cBOOOIHO OpPUEHTUPOBATHCS npu nozabope pa3IMYHbIX HCTOYHHKOB
nH(pOpPMAaLIUU U yMETh paboTaTh CO CHEIUATBLHOM JINTEPATYPO;

® yMmeTh JIOTHYHO, IrpaMOTHO U Hay4dHO 000CHOBAHHO bopmynHrpoBaTh
TEOPETUYECKUE U ITPAKTUYECKUE PEKOMEHIALINH, PE3YJIbTAThl aHAJIN3A;

¢ KBATMPUIHPOBAHHO OGOPMIATH TpadUuecKuii MaTepual, WITIOCTPUPYIOIIUN CoIepiKaHue
paboTBHI.
SBasisich  3aKOHUEHHOW  CAMOCTOSITENIFHOM  HAay4YHO-UCCIIEOBATENbCKON  pa3paboTKOn

CTYIEHTa, MMCbMEHHas paboTa J0JDKHA OTBEYaTh OCHOBHBIM TPEOOBAHMSIM:

1. AxTyanbHOCTB TEMBI MCCIIEIOBAHMSI.

2. HpC,Z[MeTHOCTB, KOHKPETHOCTL U 000CHOBAHHOCTD BBIBOJOB O COCTOSHHH pa3pa60TI<I/1
MOCTaBIICHHOM HpO6J'IeMLI.

3. CooTBeTcTBHE YpOBHS pa3pabOTKH TEMbl COBPEMEHHOMY YPOBHIO Hay4HBIX pa3paboToK,
METOJMYECKUX TIOJIOKEHUH U PpPEKOMEHJALUN, OTPaXXEHHBIX B COOTBETCTBYIOLIEH
JUTEpaType.
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Tembl mnHcbMeHHBIX paboT ¢dopmynmupylorcss Ha ocHoBe IIpuMepHOil TeMaTHKH,
MIpeJICTaBICHHOMU B pa3zene 5.4. Hacrosuiei Pabouel mporpaMMBbi.

[Ipemiaraemast oOydaromMcsi TeMaTHKa padoT SBJISIETCS NPUMEPHOH M HE HCKIIOYaeT
BO3MOJKHOCTH BBITIOJIHEHUsI PaOOTHI MO MpoOiemMaM, MpeUIoKeHHBIM cTyaeHToM. [Ipu sTom
TeMa JOJDKHAa OBbITh corjacoBaHa ¢ pykoBoauTeneMm. Ilpu Bbibope TeMbl HEOOXOAMMO
YUUTHIBaTh, B KaKOil Mepe pa3pabaThiBaeMble BOIPOCHI 00ECIEYEeHBl HCXOJHBIMU JaHHBIMH,
JUTEPaTypHbIMU MCTOYHHUKAMH, COOTBETCTBYIOT MHAMBHUAYAJIBHBIM CIIOCOOHOCTSAM M MHTEpecam
oOyJaronierocs.

Tpebosanus k cooepicanuio u cmpykmype mekcma

[Ipemiaraemass npuMepHass TeMaTHKa OXBAaTbIBACT IIMPOKHM Kpyr BoOIpocoB. Ilostomy
CTPYKTypa KaXI0W pabOThl JOJDKHA YTOUHSATHCS CTYJEHTOM C INPENOJaBaTeleM, MCXOIsi W3
HAyYHBIX MHTEPECOB CTYACHTA, CTENEHH NpOpabOTaHHOCTH NAaHHOW TEeMBl B JIUTEparype,
HaJIM4us HTHPOPMAIUH U T.I1.

OpHako Kaxaas NMCbMEHHasi HayyHas padoTa JOKHA UMETh:
- TUTYJbHBIN JIUCT;

- OIVIABJICHUE;

- BBEJCHME;

- TJaBbl W/Wiu naparpadsi;

- 3aKII0YCHHE;

- CITMCOK MCITIOJIb30BAHHBIX MCTOYHHKOB U JIUTCPATYPHI.



